ACTION ON SUSTAINABILITY
We are taking action on sustainability by using our
business and our brands to build a better shared future.
For people. For the planet.

ACTION ON DRINKS

ACTION ON PACKAGING

ACTION ON SOCIETY

We’ll be a total beverage company,
offering consumers an even greater
choice of drinks with reduced sugar.

We’ll collect all of our packaging
so that none of it ends up as litter
or in the oceans.

We’ll reduce the sugar in our soft drinks
by 10% between 2015 and 2020, and that’s
in addition to the 5% reduction achieved
in the previous 5 years.1

We’ll make sure that 100% of our primary
packaging is recyclable or reusable.

We’ll be a force for good by championing
inclusion and economic development
in society — with our employees and
our communities.

We’ll aim for 50% of our sales to come
from low or no calorie drinks. 2
We’ll continuously evolve our recipes
and portfolio to offer a greater choice
of drinks.
We’ll make it easier for consumers to
cut down on sugar with straightforward
product information and smaller
pack sizes.
We’ll make sure we don’t advertise to
children under 12 and that our sales and
marketing practices evolve in line with
external expectations.

We’ll work with local and national partners
to collect 100% of our packaging in
Western Europe, including support for
well-designed deposit return systems. 3
We’ll remove all unnecessary or hard to
recycle packaging from our portfolio. 3
We’ll make sure that at least 50% of
the material we use for our PET bottles
comes from recycled plastic (rPET)
by 2023 and we’ll aim to reach 100%
recycled or renewable plastic by the
end of the decade.

We’ll foster a diverse and inclusive
culture in our business and make sure
that women hold at least 40% of our
management positions.
We’ll expand the contribution we make
to society by increasing our employee
volunteering and supporting local
community partnerships.
We’ll support initiatives which help young
people gain the employability, skills and
confidence they need to succeed.

We’ll use the reach of our brands to
inspire everyone to recycle.
We’ll innovate in refillable and dispensed
solutions and services as a key strategic
route to eliminate packaging waste and
reduce our carbon footprint.

ACTION ON WATER

ACTION ON CLIMATE

ACTION ON SUPPLY CHAIN

We’ll handle water with the care it
deserves across our business and our
value chain.

We’ll aim to reach Net Zero by 2040 and
reduce our emissions by 30% by 2030.

We’ll source our main ingredients and
raw materials sustainably and responsibly.

We’ll aim to reach net zero emissions
across our entire value chain5 by 2040.

We’ll make sure 100% of our main
agricultural ingredients and raw materials
come from sustainable sources.

We’ll protect the sustainability
of the water sources we use for
future generations.
We’ll reduce the water we use in
manufacturing by 20% — and address
water impacts in our supply chain.4
We’ll replenish 100% of the water we use
in areas of water stress.

We’ll cut greenhouse gas emissions by
30% across our entire value chain5 by 2030
(vs 2019).6
We’ll aim for 100% of our strategic
suppliers to set their own science-based
targets and transition to 100% renewable
electricity by 2023.

We’ll continue to embed sustainability,
ethics and human rights into our
supply chain.7

We will continue to purchase 100%
renewable electricity.
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Baseline is 2010 and target date is 2025 unless otherwise stated
1. Sparkling soft drinks and non-carbonated soft drinks only. Does not include water or juice. This commitment is for CCEP and TCCC WEBU.
Baseline is 2015 and this is in addition to the 5% reduction achieved in the previous five years. It includes historical, consolidated data
for Coca-Cola Enterprises, Coca Cola Iberian Partners, S.A. and Coca-Cola Erfrischungsgetränke AG that was recalculated after the Merger.
2. Total CCEP sales. Does not include coffee, alcohol, beer or freestyle. Low calorie beverages ≤20kcal/100ml. Zero calorie beverages <4kcal/100ml.
3. 2019 enhanced Action on packaging commitments.
4.Water use ratio, litres of water per litre of finished product produced.
5. Value chain covers Scope 1, 2 and 3 emissions.
6.In addition to a 30.5% absolute reduction already achieved between 2010 and 2019.
7. We will do this through our global Supplier Guiding Principles and Human Rights Policies.

CONTENT FINALISED AT BEGINNING OF MAY 2021 RELATED TO CCEP’S OPERATIONS IN WESTERN EUROPE

